
6                                              1 
>

MUMBAI   |   MONDAY, 5 DECEMBER 2022



7 
>

MUMBAI   |   MONDAY, 5 DECEMBER 2022



8  ECONOMY & PUBLIC AFFAIRS                                             1 
>

MUMBAI   |   MONDAY, 5 DECEMBER  2022

White gold...  
Akshat Singhal, founder, Log9 
Materials, which makes bat-
teries for EVs and will also have 
a cell manufacturing plant 
starting production by March 
2023, says while the govern-
ment’s step is “commendable, 
the approach is still passive”. 

Given the growing strategic 
importance of lithium, a stock-
pile is required to be created. 

The challenge, according to 
Singhal, is that most of the 
other EV markets like the US, 

China, and Europe, to name a 
few, already have active man-
ufacturing of lithium ion (Li-
ion) batteries and they can 
immediately use the lithium. 

However, it’s not the same 
scenario in India. Considering 
India doesn’t have active man-
ufacturing, all it can do at this 
point is to make promises and 
speak about future sourcing 
commitments when manufac-
turing goes on-stream. “Why 
will countries with lithium 
reserves pay heed to us when 
they already have an ecosystem 
for battery manufacturing up 
and running?” asks Singhal. To 
address that challenge, the gov-

ernment needs to secure 
supplies and streamline the 
procurement of material, com-
mit capital, and create a stock-
pile.The government can sell 
the material to companies that 
need it when the manufactur-
ing goes on-stream. 

“We need to give enough 
confidence to these countries 
that India is serious about set-
ting up a supply chain. The 
only way it can be done is to put 
your money where your mouth 
is,” says Singhal. As countries 
explore alternatives to fossil 
fuels, the demand for lithium 
is expected to see an increase. 

The Centre last year 
launched the National 
Programme on Advanced 
Chemistry Cell Battery Storage 
to reduce import dependence. 
The tiny advanced chemistry 
cells, which are used in Li-ion 
batteries, will play a big role in 
cutting short the world’s 
dependence on fossil fuels. A 
(PLI) scheme for potential 
manufacturers has also seen 
participation from several com-
panies. Four companies, 
including Reliance New Energy 
Solar, Ola Electric Mobility, 
Hyundai Global Motors, and 
Rajesh Exports, were selected 
last month to get sops under 
the government’s ~18,100-crore 
PLI. They will have to set up the 
facility in two years. 

India is emerging as one of 
the big markets for EVs and will 
need locally manufactured 
cells to feed the growing 
demand for EVs, says Samrath 
Kochar, founder and chief 
executive officer of Trontek, 
one of the largest manufac-
turers of EV batteries. “It’s a 
step in the right direction and 
will help us become self-reliant 
on lithium. A government-to-
government talk will help com-
panies looking to manufacture 
cells locally to enter into long-
term contracts with suppliers,” 
says Kochar. Electric two-
wheeler penetration in overall 
two-wheeler sales is expected 
to account for a minimum of 
60 per cent by 2030. For electric 

three-wheelers, four-wheelers, 
and heavy commercial 
vehicles, it is likely to be 40 per 
cent, 10 per cent, and 5 per cent, 
respectively, according to 
McKinsey & Company.   Almost 
the entire EV industry in India 
currently imports Li-ion cells 
needed for battery manufac-
turing. “This move will help 
remove that dependency,” says 
Arun Sreyas Reddy, co-founder, 
RACEnergy.  
 

E- rupee 
“In that sense, CBDC transac-
tions are more anonymous 
than UPI transactions — even 
a ~5 UPI transaction is recorded 
by the bank. In UPI, there are 
no transactions that are not hit-
ting the bank’s core banking 
solution,” said a source. 

However, there are digital 
trails of transactions even 
between wallets. Sources said 
the RBI is working on technol-
ogy to erase such digital trails, 
too. This feature shall be imple-
mented in the pilot at a later 
stage. Transaction anonymity 
is key to building customer 
confidence in using the CBDC 
for daily purposes. 

“ 

Pharma  
Companies are, in fact, creating 
new teams as their focus on 
adult vaccination increases. 
“To ensure readiness, we have 
created new roles via which we 
collaborate with institutions, 
doctors, and hospitals to pro-
vide customised strategic solu-
tions,” he said. A GSK India 
spokesperson said the com-
pany is in the middle of hiring 
a new team that will drive its 
adult vaccination campaign. 
GSK India is readying to launch 
a shingles vaccine (a vaccine 
that protects against the 
Herpes Zoster) next year. 

“The channels, pathways 
for paediatric vaccination and 
adult vaccination are different. 
Therefore, while we have a pae-

diatric vaccine team in place, 
we felt that we need to create a 
new team that will work on 
adult vaccines like shots 
against shingles and flu,” the 
spokesperson added. 

Demand for pneumonia 
vaccines for adults has shot up 
during the last two years. Apart 
from Pfizer’s (Prevnar) and 
GSK’s (Synflorix) indigenously 
developed pneumonia vac-
cines, which are making a 
mark, Serum Institute of India 
(SII) has launched its pneumo-
nia vaccine for children up to 2 
years. Zydus Lifesciences is 
also working on a pneumococ-
cal vaccine. 

SII launched its pneumonia 
vaccine in December 2020 for 
children, and has plans to con-
duct studies on older age 
groups. SII CEO Adar Poon -
awalla said: “In the future, we 
seek to conduct more studies 
to have it licenced for older age 
groups. Prevnar and other 
Pneumococcal and Flu vac-
cines have seen a considerable 
rise in usage ever since people 
have realised the power of vac-
cines efficacy and necessity.” 

SII has got the nod for an 
indigenously developed vac-
cine for cervical cancer, caused 
by the human-papillomavirus 
(HPV). Priced competitively at 
~200-400 a dose, this vaccine 
can be a game-changer for 
adolescent HPV vaccination in 
India. The Centre  has plans to 
procure the vaccine for its 
National Immunisation Mis -
sion. Malaria vaccines in the 
works are another major adult 
vaccination focus area for com-
panies. SII’s malaria vaccines 
are undergoing trials in Africa, 
and licensure is likely by 2023. 
Production may start soon if 
things go well. The University 
of Oxford has partnered SII to 
make the R21/Matrix-M. SII will 
supply over 200 million doses 
every year of this vaccine after 
licensure. Its malaria vaccine 
will initially be for African 
countries. 
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Draft DESH Bill seeks to bail out SEZ units
In her Budget speech this year, 
Finance Minister Nirmala Sitharaman 
had said the Special Economic Zones 
(SEZ) Act will be replaced with a new 
legislation that will enable the states 
to become partners in ‘Development 
of Enterprise and Service Hubs’ 
(DESH) and that this will cover all large 
existing and new industrial enclaves 
to optimally utilise available infras-
tructure and enhance competitiveness 
of exports. Now, the commerce mini-
stry has sent the draft DESH Bill to the 
SEZ units and SEZ developers asking 
for their comments. The DESH Bill 
may be presented to the Parliament in 
the upcoming winter session. 

Essentially, the draft DESH Bill 
seeks to bail out the SEZ developers 
and the SEZ units from the con-
sequences of their commercial deci-
sions that have gone wrong and 
delink the tax concessions from 
export performance. There is nothing 
in the said Bill to suggest that it will 
contribute to enhancement of export 
competitiveness.  

Some SEZ developers, especially 
those creating facilities suitable for 
units in the Information Technology 
(IT) sector, built infrastructure far in 
excess of demand 
from entrepre-
neurs setting up 
SEZ units. Not only 
did the demand 
estimated by them 
not materialise but 
some established 
SEZ units opted to 
leave the SEZ and 
go to Domestic 
Tariff Area (DTA). 
That has left such 
SEZ developers 
with unutilised 
space — land as well as built up area. 
The SEZ developers blame the with-
drawal of income tax concessions to 
SEZ units for the idle space in the noti-
fied SEZ areas. So, the government has 
decided to help them by allowing par-
tial de-notification of even non-con-
tiguous spaces in the SEZ. This can 

lead to a situation where adjacent units 
or even adjacent flats in the same SEZ 
premises or building attract different 
tax dispensations. The finance mini-

stry should carefully 
examine whether this kind 
of arrangement will lead to 
a chaotic situation. 

At present, SEZ units are 
deemed to be located out-
side the country for the pur-
pose of certain tax laws. So, 
they are allowed to import 
whatever they need without 
payment of Customs duty 
or goods and service tax 
(GST). Supplies of goods 
and services from DTA to 
SEZ are zero-rated on par 

with exports under the GST laws and 
are eligible for export incentives like 
duty drawback. Conversely, the 
supplies from SEZ to DTA are treated 
as imports and attract customs duties 
and GST on par with physical or non-
physical imports. The draft DESH Bill 
envisages that the units located in the 

notified areas can supply goods to DTA 
on payment of duty only on the inputs 
used for making the goods. Thus, the 
DTA units in similar lines of business 
as the units in DESH will face compe-
tition in DTA from DESH units that 
have built their infrastructure with tax-
free money. 

A dispute resolution panel at the 
World Trade Organization (WTO) had 
ruled the SEZ scheme as inconsistent 
with the disciplines of certain multi-
lateral agreements, as the tax conces-
sions are linked to export performance. 
So, the new DESH laws intend to 
remove the requirement of positive net 
foreign exchange earnings by the 
DESH units.  

There are many other changes pro-
posed in the draft DESH Bill, mainly 
for using different nomenclature. For 
example, the development commis-
sioner will be re-designated as hub 
director. Such changes are unlikely to 
be of any meaningful consequence. 

email: tncrajagopalan@gmail.com
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Rlys may miss FY23 
NMP target by 85%
DHRUVAKSH SAHA 
New Delhi, 4 December 

The ministry of railways, 
which is the second-
biggest contributor to 

the Centre’s ~6-trillion national 
monetisation pipeline (NMP), 
is headed for another year of 
failure in meeting its  
monetisation target. 

The national transporter 
has only met 6 per cent of its 
~30,000 crore 2022-23 moneti-
sation target. And, even in the 
best-case scenario, it is likely 
to miss it by almost 85 per cent, 
Business Standard has learnt.  

Railways, in the first seven 
months of the fiscal year, has 
monetised assets worth ~1,829 
crore and has proposals close 
to ~3,200 crore, which may be 
transacted by the end of FY23, 
a source said. 

The ministry had an initial 
FY23 monetisation target of 
~57,222 crore, which was revised 
to ~30,000 crore in view of its 
sub-par performance in FY22. 

Currently, key transactions 
for this fiscal year include 
monetisation of railway col-
onies and land parcels. 

The Union cabinet had ear-
lier approved the proposal to 
lower the land licensing fee 
(LLF) for industrial use of rail-
way land. This will make these 
parcels more attractive to 
freight operators and other 
industries. Assets under con-
sideration for monetisation 
include trains, track overhead 
equipment (OHE), goods 
sheds, hill rail, and stadiums. 

Meanwhile, the ministry 
has been asked to expedite 
transaction rollout for  
other assets. 

The official noted that the 
ministry’s decision to redevelop 

stations under engineering pro-
curement construction (EPC) 
mode instead of public-private 
partnership (PPP) has been the 
biggest hit to the pipeline. 

Station redevelopment, 
which accounts for 50 per cent 
of the railways’ ~1.52-trillion 
monetisation target over four 
fiscal years, has not seen fruit-
ion yet.  It had floated tenders 
for the redevelopment of mar-
quee stations such as New 
Delhi and Mumbai’s Chha-tra-
pati Shivaji Terminus (CST), 

However, those proposals 
were shelved and it was 
decided to redevelop three key 
stations in EPC mode.   

Union minister Ashwini 
Vaishnaw, while presenting the 
Cabinet decision, had said that 
the railways is essentially a 
public good. So, the ministry 
was inclined to develop these 
assets out of its own pocket. 

The ministry is now looking 
at monetising stations with 
smaller asset value by redevel-
oping them under PPP. Bids for 
16 stations including Anand 
Vihar, Vijayawada, and 
Bangalore City are in the 
works.According to another 
official, over 40 stations have 
been shortlisted by NITI Aayog 
to be monetised in the medium 
term. 

Railways Monetisation Pipeline FY23

Annual targets

Asset Initial FY23 monetisation target (~ cr) 

(~ cr)

Railway station development 

Passenger train operations 

Track OHE InvIT 

Goods sheds 

Hill Railways  

Railway colonies redevelopment

152,496 17,810 44,907 32,557 57,222* 

7,002

18,700

1,575

170

450

29,325

Total
2021-22 2022-23 2023-24 2024-25

*Initial target of ~57,222 crore for FY23 was revised to ~30,000 crore in view of subpar 
performance in FY22                                                                         Source: NITI Aayog

57,222 
Total

ON SLOW TRACK

Ola...  
Aggarwal further says: “We see 
the whole or near 100 per cent 
of the two-wheeler market 
shifting from ICE in three 
years.” 

As for Ola Electric’s profit-
ability, Aggarwal says: “We 
have started selling for the last 
eleven months, and we are 
confident that we will become 
profitable sometime next year.” 
The company saves costs by 
selling directly, and hence does 
not have to fork out dealer mar-
gins. Nor does it make big mar-
keting spends. The savings are 
diverted to product develop-
ment and research. 

According to Aggarwal, ICE 
players who think that it will 
take a long time for the conver-
sion of two-wheelers into elec-
tric mode, are doing so at their 
own peril.     

The Ola boss says that the 
company is already the market 

leader in the premium scooter 
market (over ~1 lakh), where 90 
per cent of the market has con-
verted to electric. In the pre-
mium mass scooter segment, 
Ola is launching its third model 
in April next year. This will be 
on the same premium scooter 
platform, but with a much 
more optimised powertrain, 
and will be priced at ~85,000. 
Currently, 85 per cent of the 
scooter market is in this cate-
gory, and so Ola plans to give a 
big push to their volumes in 
this space. 

Aggarwal says Ola Electric 
also plans to launch a cheaper 
model, priced below ~85,000. 
Also on the anvil are plans to 
launch motorbikes across all 
segments next year.   When it 
comes to the passenger car 
space, Aggarwal concedes that 
there will be competition from 
global players. Even so, it wants 
to put out its first upper-end 
model by 2024. “Our aim is 
that within three years of the 
first launch, we will have elec-

tric cars costing between ~5 
lakh and ~50 lakh,” he says. 

Aggarwal says that the 
median of the passenger car 
market has shifted from the 
~10-lakh price point to ~15-20 
lakh, because of the growth of 
mid-sized SUVs in the last cou-
ple of years. He also points out 
that the sub-~10 lakh segment 
is not growing. Only 1 million 
cars are being sold in this cate-
gory, he says, and that is 
because consumers do not find 
it “exciting enough”. Hence, 
says Aggarwal, “well-engi-
neered electric cars in this cat-
egory will bring back the cus-
tomers again.” 

He feels the real competi-
tion in the passenger car mar-
ket will be seen after two years 
when global players will come 
in with multiple world-class 
products, and not just lower 
price points. But he believes an 
Indian firm can do better in 
India than foreign players. 
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